CHRISTINE E LYNN COLLEGE OF NURSING STRATEGIC PLAN 2006-2008   



	Strategic Planning Goal #6:  Enhancing the Physical Environment

Not addressed at the Retreat
Strategic Planning Goal 7:  Increasing the University’s Visibility

Strategic Ideas

Creation of dynamic, seductive website by May 2007  (consultant, F. Meoni, faculty)

(New building, current links, virtual tour)

Action Steps

· timely announcements of activities to include in publications

· new appearances weekly

· on-line newsletter

· increase number of website hits by outside people

· Increase visibility via all media

· email-signature with website listed by October 2006 (F. Meoni)

· bi-weekly radio spot – OWL radio – faculty addressing health issues by February 2007

· material presented in hometown newspapers, national news journals, NPR, Wikipedia – ongoing (marketing person, Office of Communications)

· initiate process of ranking in U.S. News/World Report – September 2006 (A. Beckerman)

· increase student involvement with University community – i.e. SGA – fall 2006 (D. Rollins)

· establish liaison/collaboration with Medical School – i.e. simulators/shared courses – fall 2006 (S. Chase, T. Eggenberger)

· Redesign Nightingale Songs (stories, aesthetic expressions, poems, music) and rename 

· Aesthetic Expressions of Nursing by October 2006 (?faculty, graduate students)

· publish new editions on website to include multimedia printed copies available for PR

· Disseminate research results (Associate Dean for Nursing Research and Scholarship)

· feature research of faculty and students on website and on Wikipedia by May 2007

· Update faculty pages on website – September 2006 (each faculty member)

· Change each faculty page regarding research interests annually – by May 2007 (D. Sutton, S. Chase, D. Thomas)

· Have bulletin boards on all campuses by May 2007 (D. Sutton, S. Chase, D. Thomas, J. Winland-Brown) 9/12/06


